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Wholly Logo Creative Brief 
 

Company background  
The mission is to create a brand that produces fresh food for the hungry British 
masses, using locally sourced ingredients. The brand is still in the early days of 
idea’s development. The vision is to produce fresh, wholesome British food 
whilst creating a balanced lifestyle for festival goers all over the country then 
the world. The voice of the brand will be intended to create personal values and 
personal relationships whilst maintaining its image of being independent on 
British products. The company will lay its foundations within festival 
communities and then go worldwide.  
 
The objective  
We need to create a Logo that fits The Wholly Cow Brand, they serve the best 
burgers around and boast the freshest produce on the market, so they are 
looking for something clean and to the point. The logo needs to be iconic and 
easy to understand.  

 
Problems  
The Wholly cow is still need something that will stand out from the rest of the 
crowd at busy community events and festivals alike, as there are many similar 
businesses (but nothing quite like The Wholly Cow!) The Wholly cow wants to 
keep colour to a minimum but wants to keep it relatable to the burger and food 
industry (see The Wholly Cow colour pallet.) Preferably a food product will be 
incorporated within the logo.  
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Solutions and deliverables 
 
• The logo is to be simple and easy to distinguish in a crowd 
• Food product preferably included in the logo 
• Limited colours  
• Can be realised in multiple places and scenario 

 
Audience demographics 

• All walks of life 	
• All ages 10-70 	
• Health conscious people 	
• The party goers 	
• The wholly ones 	

 


